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Who's feeling this the most?

Individuals who's formative years have been defined by the changes digital transformation has brought with it

Who are strained of the opportunity to build meaningtul relationships



studying how brands inspire human connection

using technology to empower real human interaction

brand +

technoloy



Online dating helps
me meet and break
up with someone
without leaving

the house.




Connections fading online
Burn out through monotonous swiping
Inability to carry meaningful in-person conversations

Seeing the same people on other dating application making it hard to understand

someone’s true intentions

A lack of differentiation in terms of human experience

Lingering sense of loneliness due to the
lack of real, genuine and impactful

moments of human connection



& bumble

Making the first move with bumble, a brand and a

technology that's meant to bring people closer to people
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Brand Promise | Human Experience
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"hey, do you wanna grab a drink?”

A space that symbiotically exists with the Bumble application. A “let's grab a drink” experience that gives

you the opportunity to have just the right kind of conversation to meaningfully explore your initial

connection with a match. The building blocks of this space are a variety of talking points that help each

couple give each other a genuine chance

(and maybe kill the occasional awkward silence....)



Site

s
bumble

3313, Sunset Blvd, Silverk



"a space that
feels like a

warm cozy hug”




aterial Palette

opetul, Excitement, Butterflies, Comfort, Ease

i
g‘v

Organic, Lighting, Bumble Yellow



Spatial Requisites

Privacy
Satety + Comfort
Varied Experiences

Adaptable

Playful

e

LV
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bumble



Spatial Strategy

Initmacy + Safety

layered translucency
varied levels of seating

seamless movement



experience

“A story that takes you on a journey of
emotions and experiences that are impacted

by the spatial elements of this concept”

walkthrough



“l was tired of the constant swiping and seeing all my

connections fade online. I've never felt this single before”



"Another usual Friday night alone, aimlessly scrolling through instagram. | soon
saw a bumble ad for a new first date experience that they launched in my

neighborhood. | was curious about this and decided to give the app another shot”



YOU MATCHED!

Qa

he/him/his

Operations Manager at Finite Solutions ‘ . They like you too! Keep the buzz going and
Northern Utah University message them within 24 hours.

Every time | cook, | accidentally make like
8 servings. Looking for someone that can
put down at least 4 of them

My interests
QIWIEIRITIYIU}L

Q) Cooking % Pizza
&3 Sense of humor €& Football AISIDIFIGIHIJIK]L

)
o e zixlclvieINnIMIE

123 space return

@ Y

"A few more swipes, and | found them. | liked that we both had the Bumble IRL badge.
One right swipe and we matched. The first thing we spoke about was how refreshing

it was to know that bumble was encouraging it's matches to move offline”
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Swipe right on a space that feels

more youl

<

Hold on, there's more!

/
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“Soon enough, we decided to meet IRL. It was cool that |

could use the app to make a reservation and also set a

few preferences. It felt good to have control over how this

could begin..”
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en suggested an upcoming event for us to attend together. And

or a second date. It was such an effortless way to decide to see each other again”
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first date. It was nice to meet in a space

myself as they held my hand on the way out. |
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brand

"Bumble is for people who want to connect IRL”

This creative concept gives the brand a distinctive identity by differentiating the

experience of matching on Bumble, from other online dating applications.

By expanding the brands’ focus to extend into first dates and offline interactions,

we're giving our users a genuine chance to find their someone special...

@ bumble
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